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I ftrnce Eisen. (he undersigned dedare as follows; 



I COT pot At Oft. 



1. I am the President and CEO of UaerTrends 
company headquartered in Los Angeles, California, whldi 
marketing personalization solutions for both traditional a&d 



UserTrends is ft privately | 
developed proprietary 1 
inline retailers. 



2« I have been in the email marketing industry for 
as the President and CEO of UserTrends, I 
market research, business models and strategies as well as 
of Uwtfcrend* both financially and in product marketing 
experience in the industry, the scope of my duties as the 
personal experience with UserTrenda technology, and my 
email marketing industry, I provide you Che 



apprc wmately j 



[ moke decisions in ralving 



Bi sedi 



i market srs 



3. UserTrends data collection tools help companies lean 
individual customer interests* These solutions enable 
rates to promotions, save on marketing costs, and increase 
loyal cuatome^ base. 



mm 



four years. In znyca: {afcfty 
product development 
dhennining the vision and dire Son 
on my background and 

CEO of UserltandisAny 
;e of Other technologies 
following professional opinion. 



Pres dent and < 



knmvledge 



about and precisely target 
to generate higher respohs 
and proftt^-all, while biiffiiAgi 



hthe 
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4. UserTrends' technology to different from cookie 
profiling technologies for the following reasons: (1) 
particular individual's interests and preferences by focusing 
wifh that particular individual rather than w 
typically associated with a computer used by the individual 
require storage of a unique identifier on the client 
require use of a certain ?coolde handling feature" provided 
UseiTrends technology does not require authorized access 
information in aerobe file, (4) because of the above 
technology requires substantially lew resources and no 
substantially less expensive, and (5) UseiTrends' technology 
audience to go through a lengthy or inconveviient 



UserTrindflf 



; computer at any 



t advanti gei 



orrr nimal 



tregistraKtc *proa 
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5. Competing electronic consumer profiling technology s generally capture individual data 
via an unfriendly registration process or by requiring a 1 
purchase* The ^marketing industry has generally used i 
cuxripoigns, In the case of data collected through a lengthy i 
revteb a consumers Interest at a particular moment in timd, i 
necessary to determine what promotions to send the < 



and otter email consum r 
technology accurately pt ifitee 
on a known identifier assocfr ed 
ignteans (Le„acob ie) 
(2) UserT*ends' technology d m not 

time and therefore does net 
a browsing software, (J) 
the client computer Id retrie e 
s implementation of UsefTf aids' 
customization and is 
does not burden the targeted 



ce&zr. 



logging in to the site or mak iga 
data for mass direct marketin ; 
gistration process, which only 
a Jgregate profiling is usually 



6. Various competing profiling methods and their disad vantages when compared to 
UserTrends' technologyiare provided below: 

Purchase PtaflHria - While purchase profiling is am ad rurate way of determining on* 
interest of a customer, it isn't able to tulate the custon e^s interests with other prodi fls* 
they looked at but did not purchase, UserTrends' ted nology doesn't require a pure ia$e 
or input of sensitive financial information to collect hi havior data. 



Registration lyffing - This requires individuals to 
to provide marketers with soma data regarding their 
the accuracy and; reliability of such collected data are 
can also often fail to weigh customer lntereats and onlp 



ts ce the time to fill out a long sti V*Y 



articular interests. Unfprtum ely, 
(ftm questionable. These ran *ya 
represent interests at one rei bte 
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instance- although interests change, registrators n mam die same* UterTtaida' 
technology does not require a burdensome rcgbtfat rm and allow* updating us 
interest data based on each individual user'* actdyitl &s on various web pages. 

Cookie Profiling - Although maty website* employ rookie technology to capture 
group and individual data, the identity of (he wetysi surer remains anonymous 
bccnw* a cookie can be only associated with a comp iter system and not an iivltv 
Those who regard cookies as invasive erase them or 
cookies on their computers. This makes it difficult i 
acquire a consistent and individual profile* Witiuftt he need far cookies or Oie 
accessing client computer, UserTrends' technology c- tllecte, identifies, and tracks 
individual data transparently (or profiling and nupk ling purposes. 



profiling technology requires iri edification and customization 



dock a web server from i 
not impossible, lor marketer*! 



7. In particular, cookie 

websites 80 that web servers can successfully access and sfcoi ; 
computer. Further, customisation and modifications are *eq wed 
handling features of various browser applications used by aa 
profiling technology could work effectively across all systea > 
each website or web server iff associated with high prof esata al 
sophisticated computing resources (e*g», software and hardw ire) 



B. UserTrends' technology simply relies on preexisting i maika&aociated resources \ 
an email campaign that does not rely on customized web site h sophisticated web server*^ 
or compatibility with cookie handling features of various bro men to collect highly 
individualized data* All that is required is an individual's er tail address and the individv 
capability to receive email The simplicity of UsaiTrends' tec tnology provides a very i 
profiling technology that ha* convinced many UserTtoods' d ients to abandon oflier costly 
methodologies and solutions used previously. 



a nnot 1 



9, The data collected via a cookie profiling technology 
particular user or email because a cookie profiling technologically provide* 
(lie computer used and not the particular user. Where more 



IIS 



ifor 



a cookie on an end user's 
to accommodate the \ 
end user ao thiat the cookkt 
and platforms- Customization of 
service fees and require* tofre 



sides 



be directly associated w*I* a 
inf onnatim abfeut 
than oiw individual uses tiwi 
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computer, or where on individual uses more than one ca|n| liter, cookie profiling technok $y 
daep not provide accurate behavior patterns that are so able for targeted marketing. 



Jm il 



10, Userttends' technology allows association of an ^ 
email address and does not depend on anonymous data (jle 
behavior to a specific computer rather than to an Individual 



direct result of using Usertrands' technology higher resp^ru s rates and convention rates hi fce 



bean achieved from email campaigns by our clients over tjnx^ 
charts. 



campaign data to eacfrindti dittos 
data that provides an asspda wmof 
Our studies have shown tha aia 



as illustrated in the fftllowhi 



ioMa 



i targeting pro&ic ions 



11, , Other email marketers have failed in 
behavior down to the individual and therefore cannot acc 
information gathered from monitoring user movement on th 
addresses this long-felt need to solve the above dafioendefi 
technology targeted email promotions to individuals can be 
marketing campaigns or marketing to large groups. 



to demonstrated web*aifc 
fiflfely individualize the result of the 
Internet UserTrenda' tecltnc ogy 



Aid problems. Utilising UaerT ends' 
2 ddeved, instead of executing ^ uss 



reduced profess onal 



12, Utilizing UserTtonda' technology has n 
UserTtands' clients by more than 50%, This cost saving and 
of implementation and use of the Usertrends" technology 
"customisation 0 ol server systems and website servers 
technologies require. 



service requirement of 
fficiency in particular is due tl i 
beciuse it does not require spatial 

Or registration profi Ing 



thatot ler cookie i 
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13. UBerTnmds has negotiated and is currently negc 
number of current clients and ether email marketing vtjndc 
technology. Majority of the license agreements are to 5 
ftek clients. Cable and Wirfess (CWF), Xpedite (PTEK)J 
vendors who have used UserTrends technology and havi 3 
&e technology. Many clients of these vendors have 
clients include HP, Compaq, Hawaiian Airlines, One Worl 

i 

14. The ibove information provides objective evidence 
success, the ability to meet a long-felc need where others tar 
in relation to UaertVends' technology, audi a* licensing afitii 
considered collectively indicate that UserTYends techno! 
and novel solution to overcome an insoluble problem 
profiling technologies discussed above. 



; licensing arrangements < 
\ to license UserTrendtf ; 
i who "resell 1 " the technolofc 

, and eContads are attttttB ttte 
ged or are considering! 
i UserTrend^ technok^flTusse 
letworks, and CerrieiPath. 

r unexpected results, < 

i failed and other factual \ 
Idea. This evidence whan 

has bom used to provide a U 
teed with the older electronic 



IS . 1 hereby declare that all statements made herein are off my own knowledge and tntti Sftd 
that all said statements are made on information and belief and are believed to be true; and! 
further that these statement? were made with the teiowledgelttiat willful false statements aid the 
like so made are punishable by fine or imprisonment, or bQtH under section 1Q01 of tide IE 
the United Slates Code^ and that such willful false statemenf may jeopardise the validity tjftiie 
application or any patent issuing thsxeon* 
i 

Respectfully Submitted, 



Date: November 1ft, 2002 



By: 




k csrecaa&vdr' 
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Dear Sir: 

Transmitted herewith are the following documents in the above- identified application. 

1. This Transmittal Letter 

2. Signed Declaration of Bruce Eisen 

Please do not hesitate to contact the undersigned with ;iny questions. 
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